

















Launch of PRSI Baroda Cﬁapz‘eiﬂ

Public Relations Education 7]@ at ?/yﬁfemé&z/ Cﬁﬂpz‘eiﬂ

PRSI Hyderabad chapter organised on 6th August a programme on Public Relations
Education day. The Vice Chairman of A. P. State Council Prof. U. Tataji was the chief guest

while Prof. Joye C. Gordon, Kansas State University, USA was key note speaker.

The event received wide coverage in the regional media.



PRSI Guwahals Cﬁapz‘e:ﬂ organizes Seminar

A seminar on “Role of Public Relations in changing media perceptions” was organized by
Public Relations Society of India (PRSI), Guwahati Chapter on 13th August 2010 and hosted by
IndianQil’s Guwahati Refinery. The seminar was attended by members of PRSI, Guwahati
Chapter representing Corporate bodies, advertising houses, practitioners, professionals,
members of the media and students pursuing professional courses. Shri P.J.Barua, Executive
Editor, The Assam Tribune and Shri Mrinal Talukdar, former NE bureau chief of UNI were
special guests who were invited to speak at the Seminar.




In his address to the participants of the Seminar, Shri P.J.Barua, Executive Director, The Assam
Tribune spoke about the significant change in the role of PR professionals from an earlier role
of invisible or “behind the scene” people to a more prominent role within the organization in
today’s changing times. He maintained that PR and media needed to maintain close touch for
proper dissemination of information and communication to public.

Shri Mrinal Talukdar, however, had a different point of view in that he felt that PR was still in
an amateur state in the region while the media also had poor knowledge of corporate affairs.
He urged corporates to be proactive in giving news and sharing as much information with the
public through media as possible. He also asked organizations to make more use of television
media today as this kind of media is quick and very influential.

On behalf of the host organization of the PRSI seminar, Shri B.P.Das, GM(Technical), Guwahati
Refinery said that he firmly believed in the adage that “Truth ultimately prevails” and referred
to examples from media about significant events were the truth influenced the outcome and
image of persons and organisations. While maintaining that Corporates had constraints at
times while handling media, Shri Das said that information released was always to be factual.

An interactive discussion on various aspects of PR-media relations ensued thereafter amongst
the participants, numbering around 60 from various fields who attended the seminar.

Send your feedback, suggestions and contributions to:

hilipcm@iocl.co.in or cinyphilip@gmail.com






